Greg Nix

520-349-1662 nix.gregory@gmail.com gregnix.com linkedin.com/in/grnix Los Angeles, CA

10+ YEARS EXPERIENCE + 80M+ CAMPAIGN VIEWS ¢« LEGO ¢« GOOGLE + YOUTUBE + NICKELODEON + TARGET

I’'m a senior writer who turns brand constraints into creative ideas across video, audio, social, and copy. | was
Head Writer for two seasons of LEGO’s YouTube series Brick Click, and I've written for Donut Media,
Nickelodeon, Google, Lenovo, Ford, and others. I’'m comfortable developing formats, leading writing teams, and
taking projects from concept through production — inside brand guidelines, kids' content rules, even live on-set.
Most importantly, | excel at pre-Zoom meeting small talk.

AREAS OF EXPERTISE

- Branded Content » YouTube & Social Video - Copywriting

- Scriptwriting (Long & Short Form) - Concept Development - Brand Voice & Tone

- Content Strategy - Creator & Talent Collaboration - Pitch Decks & Client Presentations
EXPERIENCE

Freelance Senior Writer — Branded Content & Digital Video

Portal A — Head Writer & Creative Copywriter
Head Writer on LEGO Brick Click, a branded YouTube comedy series (2 seasons, 30M+ views). Built a
repeatable format blending unscripted challenges with scripted host segments to seamlessly integrate partner
IP including Star Wars, Minecraft, and NASCAR.
Directed a two-writer team through the full episode pipeline, from concept development and outlines
through scripting, production, and delivery, balancing LEGQO's product lineup, guest talent, and YouTube
content calendar.
Solved problems on set daily, reworking scrapped segments with the client and translating brand notes into
workable creative alongside the showrunner and creative director.
Translated heavy LEGO brand guidelines and kid-safety restrictions into comedy-forward concepts,
developing interactive challenge formats built around featured product lines.
Wrote outlines and full scripts for both flagship videos of Lenovo's #GamerVsWorld campaign (10M+ views,
Shorty Award - Best YouTube Partnership), built around a bet between two gaming creators to find an
unknown challenger.
Wrote a 12-video choose-your-own-adventure campaign for Google x Pokémon GO, engineering each
branching path to feel equally compelling. Also created social media toolkit copy approved by Pokémon,
Niantic, and Google Play for creator talent.
Wrote three episodes of YouTube's Yoodles fandom series, adapting voice and tone across formats ranging
from an established video essay creator to an animated talk-show format.
Wrote multi-channel social copy and short-form campaign assets for Target and Google Play brand activations.

Donut Media — Consulting Writer
Researched and wrote 29 original episodes of Past Gas, Donut Media's automotive history podcast.
Promoted during the podcast reboot, taking ownership of voice and tone, and rewriting all 12 episodes of a
single-season narrative arc into a tighter, story-driven throughline on the history of JDM cars.

Wrote 16 videos across Donut Media's flagship YouTube slate, reaching 20M+ YouTube views.

Speeed — Head Writer
Head Writer on an 8-episode Ford Racing history podcast for Speeed, structuring the arc around distinct
racing disciplines rather than strict chronology to give each era a focused, story-driven throughline.

Managed two writers through research and scripting, assigning episodes based on each writer's expertise
and editing drafts into one consistent voice.
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Nickelodeon — Writer & Creator 2018 — 2022
Created, wrote, and pitched an original animated series directly to Nickelodeon executives, selling it into
studio development and producing the series bible, outlines, a script, and character art.

Sold, wrote, and produced a 4-episode animated comic for Nickelodeon's YouTube channel, using a
doodled-notebook art style built to match the story's premise and budget.
Wrote two 22-minute episodes of Glitch Techs, a Nickelodeon/Netflix animated comedy series.

eko — Writer 2019 - 2020
Wrote two episodes of Wizard School Dropout, an interactive comedy series with gamified branching
storylines, and served as script coordinator and on-set writer.

Wrote a branded Walmart campaign tie-in, integrating everyday products into the series' wizarding-world

setting.
Nickelodeon Animation Studio JUL 2015 — DEC 2017
Script Coordinator 2016 — 2017

Ran the day-to-day of the Glitch Techs writers room: managed the script calendar, coordinated notes and
communication between production, studio executives, and talent producers, sat in on voice records, and
scheduled writers alongside artists and showrunners.

Social Media Coordinator 2015 -2016

Rebuilt Nickelodeon Animation's YouTube channel from a dormant ~4K subscribers, pitching and securing
legal clearance for a legacy theme-song library when a behind-the-scenes video series wasn't enough;
personally edited and uploaded the resulting videos, helping grow the channel toward 1M+ subscribers.

Created social content, promotional copy, and digital strategy for tentpole franchises including Kids' Choice
Awards, SpongeBob SquarePants, and Teenage Mutant Ninja Turtles.

Blueprint Test Prep JUN 2014 — JUL 2015

Digital Marketing Manager

Owned digital marketing and social for an LSAT prep company positioning itself as the funny alternative to
traditional test prep, writing comedy-forward campaign concepts and copy for college-age students
alongside print creative, website copy, and ecommerce sales funnels.

ADDITIONAL SKILLS

- Editorial & Copy Editing - Format Development - Team Leadership

- Talent Coordination = On-Set Writing = Cross-Functional Collaboration
- Made for Kids Compliance - Adobe Photoshop - Adobe Premiere

- Keynote - PowerPoint - Final Draft

- Figma - Google Workspace

EDUCATION

University of the Arts — BFA, Theatre
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